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Peggy Potecte, Emmie Harmon, Maggie Barney, Abe Edens and Dan Richard with big check

'Vette, Hellcat, Fiesta in Top 10 Engines

The Big Three enjoyed blg suc-
‘cess with the “2015 Ward's 10
Best Engines” [ist, ’

Among the winners anpounced
Dec. 10 were the Corvette
Stingray's 6.2L LT1 V8, the Dodge
Challenger SRT Helleat 6.2L V&
and the Ford Flesta's 1.0L Fco-
Boost 3-cylinder engines,

Wards editors wrote of the
Stingray engine, “the 7-speed
manual transmission makes the

Wette a riot to drive, but the new
&speed automatic is stealthy
and crisp and-worth the $1,725
option price,

“WardsAulo  editors Nogging
the coupe for more than 300
miles managed better than 20
mpg with the 8speed auto,”

“This recognition ls another
step In earning customers for
life," sald Dan Nicholson, vice
president, GM Global Powertrain.

“Having the WardsAuto ex-
perts choose the [T1 as one of
the best in the industry twoe
years in a row is proof of what
this Powertrain team can deliver
= uncompromised performance,
:durability and efficiency that
‘helps make the Stingray one of
the best sports cars in the world
today.”

CONTINUED ON PAGE 3

GM Tech Center Employees
Raise Funds for Wigs 4 Kids

by Jim Stickiord

Christmas just got a little bet-
ter for the children whe use the
services of Wigs 4 Kids, thanks to
the pecple who work at GM's
Fre-Production Operations
{PPO) department.

Emmie Harmon, a PPO materi-
als support operator who works
out of the GM General Assembly
Warehouse for the Tech Center
at G600 12 Mile, across fram the
main Tech Center campus, re-
members the whole idea for rais-
ing money for Wigs 4 Kids,

"It started out as a sort of con-
test between various teams who
worked the dilfersnt docks at the
warehouse,” she said.

"We were team-building to see
which team could collect the
most bottles and cans. The goal

was to use the money from the.

depasits to help out some local
charity. When we started, we
didn’'t have a particular charity
in mind.”

Harmon said when Dan
Richard, a supervisor at the
warehouse working a  similar
project, heard what Harmon and
the others were doing, he sug
gested the two different groups
waork together

Harmon was speaking with her

fellaw matarial crmmest comen

tors asking for ideas on which
local charity they should sup-
port. In one day, two dlfferent
emplovees suggested Wigs 4
Kids.

The charity provides custom-
built wigs to children who are
suffering from diseases and their
treatments that eause hair to fall
oit, said Wigs 4 Kids CEO and
founder Maggle Barney.

5he said the wigs need to be
custom-designed and made be-
cause commercial wig makers
don't make wigs for children.

“1 am just overwhelmed by the
generasity and kindness shown
by these GM workers " Barney
sald. “The support they're glving
to the tune of $3,400 makes what
we do possible.

“We just held a holiday party
and 200 kids and thelr families
showed up. We are currently
heiping 1,400 children and peo-
ple like those GM employees
make that possible.

- “Wigs 4 Kids doesn't charge for
its services and we don't turmn
anyone away. The GM people
make that possible.”

Barney said kids need to have
a senge of belonging, “They need

o fit in" she sald, “and be

accepted by their pesrs. Wigs 4
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Kids helps kids deal with appear-
ancerelated lssues and social
acceptance, which are so critical
to voung adults and children.

“] first heard about the charity
from my wife Toml," said Abe
Edens. “She does hair and 1s
planing on opening up her own
salon and knmows about Wigs 4
Kids. She told me about the
group and what they do. [ men-
tioned the group to Emmie.”

Another worker who suggest-
ed Wigs 4 Kids to Harmon was
Peggy Foteete.

“I'm a retired barber and have
" made toupees In the past” Po-
teste said. “So when [ was asked
to name a charity, | named Wigs 4
Kids.

“1 know how kids are and how
bering able to look normal when
vou're sick Is important to

them."”
Whan

Harmon spoke with’

Richard about giving the money
they raised to Wigs 4 Kids,
Richard zaid he agreed it was a
no-brainer. )

“I didn't have a charity in mind
when 1 started this,” Richard
sald. “But | have a six-year-old,
and this really hit home for me,
as It would for any parent.”

Richard said that In order to
raise as much money ag possible
for Wigs 4 Kids, they started
holding & series of fundralsers.

To motivate the troops, they de- —

cided that the team that raised
the most money would see thelr
supervisor wear & wig for a day.
It was all in good fun, Richard
said, and the goal was a worthy
one.

The end result was that they
raised $9.400, all of which was
donated to Wigs 4 Kids.

Barney said that anyone who
wants to learn more about the
organization and what it does,
can visit www.wigsdkids.org.
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